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Annotated bibliography
Marinova, Nadia. "Marketing ethics and social responsibility." Trakia Journal of Sciences
11.1 (2013): 535-538

Nadia monriva insists on the ethics in business. According to her, lying in business is unethical, and makes customers and potential buyers to lose confidence in the items on sell or services offered.. Ethics are important in business according to Nadia, and marketers who lie in business do not prosper, or the business does not get too far. Honesty should therefore be practiced in businesses especially in marketing, since the ability of the marketer to convince the potential customer matters. This source has a strategic flow, and easy sentences which are perfect. Everybody can understand. Therefore, the source has sufficient information which has assisted me to come up with the research
Dalsace, Frédéric, and Dmitri G. Markovitch. Is Marketing Becoming a Dirty Word?: A Longitudinal Study of Public Perceptions of Marketing. Vol. 923. Groupe HEC, 2009


Dalsace and the rest of the authors are criticizing the dirty game of lying in marketing. In their 923 volume, these authors talk about the disadvantages of lying in business. They strongly stand against the lying game in marketing. According to them, it is important for the companies involved in marketing to ensure that their marketers are well trained before getting to the market. The training increases their knowledge, and become able to deal with inquisitive potential buyers. This source has a definite flow which is easy to follow. The authors are too specific and direct to the point. The source has assisted much in the research since I could not have made it without this important information.
Christodoulides, George, Colin Jevons, and Jennifer Bonhomme. "Memo to marketers:

Quantitative evidence for change." Journal of advertising research 52.1 (2012): 53-64

Christodoulides and other authors call for a change in the marketing sector. According to them, cheating has become part and parcel of rte marketers. They refer to the lies as a habit that spreading like plague. These authors say that cheating has become the reason as to why many marketers are in the market. However, it is a dangerous game, which may eventually lead to the closure of some companies. The source is strategically arranged. The authors are straight to the point. They are calling for change, which is the main point in the research. They have used simple language and a definite flow which makes the reader to focus.
